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Abstract
As a new approach to regional tourism, it has five years passed in this November since the reg-
istration system for“Japanese version of DMO”, which incorporates the management system of 
tourist destinations in other countries, mainly in Europe and the United States was established in 
２０１５.
During this period, a total of １６２ cases were registered, １０ cases of“wide area cooperation DMO”, 
７９ cases of“regional cooperation DMO”, and ７３ cases of“regional DMO”and a total of １１９ cases 
were approved as candidate corporations for registration.
Hirado Tourism Association is one of the three organizations approved in Nagasaki Prefecture 
as a candidate corporation this year, for this registration required visitor satisfaction survey for DMO 
registration is being conducted by International Tourism laboratory of Nagasaki International 
University.
In this paper, regarding the degree of visitor satisfaction in the achievement target numerical 
value required for DMO registration, based on the results of the survey conducted and the policy 
proposals based on the analysis, the registration requirement setting standards set by the national 
government and the richness in each region are abundant.　We will consider the relationship between 
the strategies for managing tourist destinations that require individuality, and the formulation of 
a vision for future regional tourism that has suffered from the Covid１９ pandemic.
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者数 ｂ．旅行消費額 ｃ．来訪者満足度 ｄ．リピー






































































































































４） 公益社団法人 経済同友会 HP　「真の観光立国」







































































佐藤真一（２０１６）『地方創生の切り札　DMO と DMC 
のつくり方』 出版社
小原満春（２０１３）「観光旅行者によるリピート来訪
行動と観光地満足の関係性」『沖縄国際大学大学
院地域産業研究科地域産業論叢』第１１巻　１２１
頁
牧瀬稔「地域活性化の新たな潮流⑦」日経新聞２０２０
年７月３１日朝刊１５面
山田雄一「観光客を選別する時代へ」Discussion of 
Destination Branding（２０２０年４月１８日）
　（https://resort-jp.com/２０２０/０４/１８/to-the-age- 
of-selecting-tourists　８月２１日閲覧）
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